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Curriculum for Rural Communication Course

Introduction

Students of communication/mass communication need a broader introduction to the -socio
political and economicealities of rural India, in all its complexities, where they are provided
inputs on the contemporary rural issues. Issues of rural society must be integrated across as
many courses as possible, so that content related to Rural India is not ghettoized.

The core objetives of mass communication are to Inform pegpRuild public opinion,
Persuade,Circulate government policiedisseminate health and education programmes,
Provde pleasure and entertainmenEstablish social contact and linkage, Help in fadisgster

and calamity, Highlight diplomatic role and Promote political ideologies. All these objectives
are integrated to make the course curriculum a holistic one that enables the facilitation of rural
engagement thereby subsequently paving a way fog progress of the rural communities
involved as an outcome of the same.

There needs to be a reasonalialance betwea theory and practice in theommunication
curriculum not for preparing grand teorists or abstract empiricists bubr the real time
implementation of the learnt curriculumit has to provide possibilities for operationalizirtget
theory and concepts learnbty way of tangible communication produaisa project report, a
newspaper (even a-eewspaper), a radio show (Internet Radio), a siwicieo documentary, a
magazine, an internship (with a report attached to it). We have to ensure that everything gets
proper weightage and credited.

Characteristics

The following core characteristics which form the basic framework of the community based
learning model as proposed byhich were prime factorsonsidered while developing the
curriculum.

1. Large number of heterogenouscatteredand unknowraudience
Commonmessage through the use of mechanical and electronic media
Rapid and continuous dissemination

Use ofmodern technology

Direct feedback not available

6. Influence society and in turn be influenced by the society
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Objectives

The following Objectives haveen framed for the proposed curriculum.

Bring awareness among the studematsoutthe dynamics of ruratommunication

Develop community based Learniftg communicating socially relevant messages

Help studentgo identify andaccordinglyrespond tocommunity-communtcationneeds

Give insights of broader social iss@esl its impact on the rural commudgtion

Valueand inculcatemultiple perspectives of problem solvitigrough communication
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Community engagement can be a big game changer for rural commuritiesightraditional
extension and outreach programs are desperately trying to bring in the desired outcomes, are
just not sufficient to heal the rift between higher education and public life. What is required is
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collaborative than the customargonventional approachHence higher education which is
generally organized into highly specialized disciplines requires a paradigm shift towards a more
systemic perspective, emphasizingjlaboration, cooperation and partnership (UNESCO Chair,
2015).

The various forms of community engagement are: (PRIA, 2014):
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2. Researching with the community

3. Sharing knowledge with the community

4. Designing new curriculum and courses

5. Involving local practitioners as teachers

6. Social Innovation by students



Proposed Model of Curriculum

The currculum is for onesemester with 4 creditswith 2 credits fortheory and2 credits forfield
work. One day of field work would be equal to 6 classes.

Teaching/ Numb
S.N Module Title Module Content Learning of
Methodology  Classes

1. Rural Community Theories & conceptsf Community MedidHebarmas, Lecture,

Community Paulo Freire, Ronald Robertsdrarticipative Demonstration,

Media, CommunicationCivil Society and Public Sphere Participation,
Participative TheoriesCommunication Right€§ommunicating Field visit
Communication, Socio Economic Cultural Aspects, Folklore, Artisan: Case Studies 4+12
and Agrarian Systems and Dynamics, Local Governanc

Communication and Communicating Political Issues Regional and Lc¢

Needs Factors influencing communicatiolmclusion and

Engagement participationand Rural Community Engament

2. Documenting and Documentation and Communication a. story of a Lecture,
Communicating village, b. change and change in media, c. logliire  Group

Rural Saocial and little traditions, d. Crisis and Emergency discussion,

Changeand Communication, and e. Transformation, Access to Field Visit

Facilitating Media and f. Communication Channels, g. Path Case Studies 4+12
Community breaking initiatives in Education and Hedithclimate

change and disaster managementd Village
Developmet Planning/ 2 y OS LJG dzl £ A & A
Facilitaing and Civil Society

3. Documenting ApproachDocumenting Message and Media for Case Studies
Communicating Government Policies and Programmes, Agriculture, Penetration,
Reforms, Policies Infrastructure, Public Health, Self Help Groups, Participation, 8412
and Programmes Education, Political, Grievancedressal. Field visit
for Rural Conceptualizing Community Media, RethinkiRgblic Case Studies
Communities Sphere Orienting Community
4 Communicating Wage and Self Employment, Industry, Rural ¢ Observation.
Rural Alternative  Livelihoods, Identifying Community Interview, 8412
Transformation ChallengesNatural Resource Management, Disas! Participation ,
aspects Preparedness and Human rights. Field visits
5 Rural Rural Media, Folk Media and Street Theatre, Case Studies
Communication Ethnographic ResearcReporting Skills, Writing skills  Interview, Field
PRAand Research ¢ News reporting, Featurdocumentation Photo Mapping ,
Journalism, Copy Editing, Media tools: Case study practice
Interview, FGD, Lagut, Niche reporting, video sessions 8+24

recording, radio programming, Video editing, Script
writing, qualitative, gantitative, Mixed methods,
policy, action researctParticipative Rural Appraisal
GroupProject Work on Community Media Productio



Practicum details

Every Saturday or ctinuously for a week, studentare engagedin addressingthe rural
communitycommunication needto take up the following activities:

. Village case studieand documentation
Documentation of concerns &y players in the rural community

. Community newspaperiaewspaper on rural communityoncerns

1
2
3. Communicationinteractionand documentation work involvingariousinterestgroups
4
5

. Specialized reportingnd documentatiortraining on certain aspects such a®cial and

developmental concernsagriculture and non agricultural livelihoods and village
governance.

N o

Internships withCS@/Newspapers/RadidV channeland village/rural administration
Participative Rural Appraisal

8. Study and Documentation of Village Development Plan and Reporting on it

Assessment

The curriculum is for one semester with six credwgth a ratio of 60:40 in theory and field
work. The emphasis is more on the practical orientation of the student.

Outcomes

After completion of the course the student will be able to

1

T

T

Understand the social, eaomic, political and cultural framework of the rural
communication

Address the challenges with suitable responses for the identified rural
communication

Engage in thenanagement othe ruralcommunication

Career Options

A career irthe Rural Communitynedia networls and documentation work

A caeer in the state media netwogk

A career as a rural nodalketworking officer for rural and developmentcommunication and
documentation pogrammes
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1. RURAL COMMUNITY, COMMUNITY MEDIA, PARTICIPATIVE
COMMUNICATION & COMMUNICATION NEEDS, ENGAGEMENT

2 A0K mMT: 2F GKS ¢g2NIRQAa LRLMAFGA2yT LYRALF Aa
below the poverty line on less than a $1.25 a day. Thes®ple have no proper electricity, no

proper drinking water supply, no proper sanitary facilities and approx. 40% are illiterates. More
than 65% live in rural areas and 60% earn their livelihood from agriculture. Therefore, providing
access to timely infonation on agriculture, weather, social, health care, employment, fishing,

is of utmost importance to improve the conditions of rural poor

Development is the urgent need and communications media can contribute towards development. But
O2YYdzyAOlFGA2ya YSRAF OFy yS@HSNI 6S STFFSOGABS |2
political and organizational structure. The value of cominations media is in support of a whole range

of development initiatives. There is little media can do in isolation. But the part that the media can play

in development is obvious. Developing communities are characterized by isolation from ideas and
information as well as services.

Most people live in rural areas where transport of people and commodities is slow and difficult,
cutting off access to markets, to social and cultural centres. The pattern of development often
means that essential services aimdprovements, such as education and health services, reach

the towns first. It takes a long time for these to be extended to the rural areas, where the bulk
of the population lives. The limited number of education and training centres in the cities
cannotcope with the numbers who need to be trained, and extension workers find it hard to

cover the areas where they are most needed. Yet, without an influx of specialist help and
information to rural areas, development will be slow.

A danger facing many cotries is the drift to the cities by the young, attracted by urban
facilities. The only way to prevent this is through rural development. Communications media
can be the cheapest and swiftest method of reaching rural communities, and of providing some
expetise where none has existed. Because communications media can reach isolated
communities, emphasis has been on the use of mass communications: messages flowing from
capital cities to the periphery. In most cases, feedback from the communities was limited.

Communications media communicated emay, from the centre outwards. What happened to
the message, its impact and the attitude of those on the receiving end, were not taken into



account. The content of programming was decided centrally, based on th®@oopi of a
relatively small group of people as to what rural communities neededveanated to know. In
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the use of media for development, emphasis has been on telling and teaching, rather than an
exchange of requests and ideas between the centre@uttying areas.

COMMUNITY MEDIA

Uses of communications media which inclutkeo-way communication have been called
‘community communications' or ‘community media'. In the past, similar terms have been used
to identify programming especially designed farticular community groups, such as ethnic or
minority groups, groups with special needs or interests.

Community media are adaptations of media for use by the community, for whatever purposes
the community decides. They are media to which members ofcttramunity have access, for
information, education, entertainment, when they want access. They are media in which the
community participates, as planners, producers, performers. They are the means of expression
& the community, rather than for the commumit Community communications describe an
exchange of views and news, not a transmission from one source to another. The relevance of
community media for development depends upon an understanding of what development is.
There is a close parallel between ratehinking about communications, and the process of
development itself. Both arise from sogjpolitical concerns.

Community media is the best alternative to connect the rural communities who are unable to
understand the various facets of information prded by the commercial media. Community

media offer means for public participation and for defending cultural diversity. Community
media through news and views provide a strong platform for active involvement of all sections
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of the poor community, dissemation of community messages related to the field of
development, cultural entertainment, etc. The channels of community medigcaramunity
radio, video collectives, popular theatre, local television channels, etc.

Theories & Concepts of Community Media:

1. Hebarmas:
In sociologycommunicative actions cooperative action undertaken by individuals based upon
mutual deliberation and argumentation. The term was develope@&bymanphilosopher
sociologistlirgen Habermas his workThe Theory a€ommunicative Action.

Habermas’s “Theory of communicative
action”

* Habermas (1981) introduced the model of
communicative rationality based on communicative
action

* The information approach to communication
reduces it to transmitting rational messages and
thus any message to some ordering or “logic” of
what is communicated:

* The idea and corresponding ideal of communication
is the collaboration for ordering nature, society, and
the world in a rational way relevant to all
communicators

Communicative action for Habermas is possible given human capacitgtiforality. This
rationality, however, is "no longer tied to, and limited by, thabjectivistic and individualistic
premises of modern philosophy and social theoigpstead, Habermas situates rationality as a
capacity inherent within language, especially in the form of argumentation. "We use the term
argumentation for that type of spech in which participants thematise contested validity claims
and attempt to vindicate or criticize them through argumentation.”

The structures of argumentative speech, which Habermas identifies as the absence of coercive
force, the mutual search for undgtanding, and the compelling power of the better argument,
form the key features from which intersubjective rationality can make communication possible.
Action undertaken by participants through a process of such argumentative communication can
be assesstas to their rationality to the extent which they fulfill those criteria.


https://en.wikipedia.org/wiki/Rationality

Communicative rationalitis distinct from instrumental, normative, and dramaturgic rationality
by its ability to concern all three "worlds" as he terms them, followkiagl Popper the
subjective, objective, and intersubjective or social. Communicative rationality isefleitive

and open to a dialogue in which participants in an argument can learn from others and from
themselves by reflecting upon their premises and thematizingeets of their cultural
background knowledge to question suppositions that typically go without question.

Communicative action is action based upon this deliberative process, where two or more
individuals interact and coordinate their action based uponeagr interpretations of the
situation. Communicative action is distinguished by Habermas from other forms of action, such
as instrumental action, which is pure gaalented behaviour, dealt with primarily in
economics, by taking all functions of languagte iconsiderationThat is, communicative action

has the ability to reflect upon language used to express propositional truth, normative value, or
subjective selexpression.

Communicative action - or what happened
to implementation?

* Public policy
implementation

— Ability to identify actors
needed

— Capacity to establish
contacts and networks

— Capacity to negotiate given
multiple [and often tacit]
agenda

- Policy resides within action

* Communicative action as
multiple flows rather than
linear stages of
consultation

2. Paulo Freire:
Freire held a strong belief that individuals, no matter who tleg, have the capacity and
ability to think critically, make decisions, and plan for social change in order to bring about their
own social transformation and the transformation of the whole society (Servaes, 1996: 78). Just
as dialogue deocialises stuents from passivity in the classroom so does participatory
communication among individual members of the community. Mere awareness as is the case
GAOK RAFTFdzZAAZ2Y 2F Ayy20FGA2y Aa y20 Sy2dzaAK
and eman@atory process of action and reflection that constitutes the process of
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Conscientization
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carried forward has formed a sidicant impetus to work. An important element of this was
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fundamental because it is the process of changing the reality. Paulo Freire says that we all
acquire social myths which have a dominant tendency, and so learning is a quibcaks

which depends upon uncovering real problems and actual needs.

Ideology:

Participatory Communication
(Paulo Freire)
» ”Dialogic action”: combination of action and reflection
» Knowledge sharing (opposite to expert orientation)

« Self-reliance (human resource development AND
economic dimension)

* Liberation & people’s power -> conscientization = critical
awareness of one’s situation

Stages of conscientization:

- access to information

- ability to interpret information (media literacy, etc.)

- emancipation (knowing who you are, identity)

- empowerment (ability & willingness to act for change)

3. Ronald Robertson:
The Globalization Process Ronald Robertson, one of the pioneers of globalization theory,
described globalization as the compression of the world and rapid incfasensciousness of
the world as a whole. This is how we experience the world in the global age. Its rotation seems
to have speeded up. Cosmopolitans and businessmen have to be accessible at every place
(even the most private one) during 24 hours a dayd ance this connection is disturbed, they
get nervous. Compression of the world means that it has come into our living rooms by satellite
TV, has been discovered by intercontinental mass tourism, and is easily accessibheally e
contracts and mobile phan

The globalization theory emerged during the late 1980s and early 1990s. A particular invention
during the 1970g the semiconductor and computer chig had revolutionized the world and
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pushed it into another dimension. Globalization theory analysesehrevolutionary changes.
The technical invention was a turning point that marks the beginning of a new age.

Robertson, however, rightly emphasizes that globalization itself is ateyngand continuous
process of technological revolutions that causembmomic and social change and therefore
globalization theory is an analysis of these processes oftkmng global change. According to
this perspective also londistance trade before colonialism , as well as colonialism itself belong
to this longterm process. Within this process, the dimensions of time, space and distance
changed: the world itself has become a villagee are familiar with and everything is in rather
short distance. Globalization constitutes a bundle of parallel process, and exadily thi
parallelism of seemingly unconnected issues makes the matter so incomprehensible.

Roland Robertson's Concept of Glocalizatiodefinition

In "Glocalization:Tim&pace and Homogeneityeterogeneity" sociologist Roland Robertson
suggests replacing theoncept of globalization with the concept of "glocalization”. In using
"glocalization” rather than globalization Robertson wishes to blur the boundaries between the
local and the global. Former views in sociology saw globalization as a contrast betwdecathe

and the global as theorized it in terms of actimaction patterns. Robertson offers instead to
see the local itself as one of the aspects of globalization. For example, the search for "home"
and "roots" are a counter reaction to globalization ather a need structured by it.

One of the ramifications of using the term glocalization instead of globalization is that claims of
homogeneity of culture under globalization lose ground. Even though intercultural ties are
increasingly fastened throughouhe world Robertson believes that we are definitely not
heading for a united human culture. The reason is that in glocalization these ties and influences
are selected, processed and consumed according to the local culture's needs, taste and social
structure.

The shift from globalization to glocalization is also a shift in historical perspective. While many
researchers position globalization in the second half of th€ @ntury, Robertson prefers to

see it as modern phenomenon which can be trabagk to the 19 century and even before,

like the rise of the nation state, standardization of time, the emergence of international
exhibitions and more. Robertson holds that these examples show how global processes are
local processes and vice versa stay already with the 19century and modernity.

In short, the term glocalization means that trends of homogenization and heterogenization
coexist throughout the modern age. According to Robertson the use of the term glocalization
means that it is localutture which assigns meaning to global influences, and that the two are

therefore interdependent and enable each other.
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Participatory Communication:

"Participatory communication is the theory and practices of communication used to involve
people in thedecisiormakingof the development process. It intends to return to the roots of
its meaning, which, similarly to the term community, originate from the Latin word ‘communis’,
i.e. common (Mody, 1991). Therefore, the purpose of communication should beake m
something common, or to share...meanings, perceptions, worldviews or knowledge. In this
context, sharing implies an equitable division of what is being shared, which is why
communication should almost be naturally associated with a balanced;wayo flow of
information.

Participatory communication is an approach capable of facilitating people's involvement in
decisionmaking about issues impacting their lives process capable of addressing specific
needs and priorities relevant to people and at trege time assisting in their empowerment.
Participatory communication is "a necessary component, consistent with a democratic vision of
international development, needed to increase projects sustainability and ensure genuine
ownership by the sealled 'bendiciaries'.”

1 2
Developing a Working with the 3
relationship/ community to Identif%ing the
understanding local identify problem stakeholders
selting

10 4
) T . Identif
SELa Facilitating community needs,
Utmzau(l)ln of participation Oggﬁsi‘;ﬁ:s&
resuits
through =
communication Identifying
9 appropriate
Monitoring, communication

documentation tools

& evaluation

8

_Producting an 7 6~
implementation I aciltating the fibeienintihy
building of communication
partnerships content &

materials
Participatory development communicatiors the use ofmass mediand traditional, inter

personal means of communication that empowers communities to visualise aspirations and
discover solutions to their development problems and issues.
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CivilSociety and Public Sphere:

The public sphere is a spatial place where feelings are articulated, distributed, and negotiated
by the collective community. Habermas pointed out that this concept of a public sphere existed
in England since the 18th century @re coffee houses in London became the centers of literary
criticism, which eventually led to economic and political discussions. It not only became a place
for seltexpression, it would become a platform or venue for public opinions and discussions.
Under the capitalist system, the new bourgeois public sphere merged the public economic
institutions with the private personal feelings to comprise a group of individuals who would
debate, discuss and regulate civil society through constructive criticism.

» The public sphere is the arena

where citizens come
together, exchange opinions
regarding public

affairs, discuss, deliberate, and
eventually form public opinion.

» This arena can be a specific place
where citizens gather (for
example, a town hall meeting), but
it can also be a communication
infrastructure through which citizens
send and receive information and
opinions.

Civil society is made up of voluntary civic and social organizations and institutions that form the
basis for a functioning society rather than a statantrolled system that used force. Habermas
viewed the public sphere as a necessary condition, or psecuto the emergence of civil
society. The public sphere had to exist first, before civil society could come into form.
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Civil society
Civil society is constituted by
organizations and activities that have
no primary political or commercial
character, and are not motivated by
profit or power.

The media

The media, provider of a medium to
discuss issues.

Civil society is a matter of collective choice, but not government. The collective good is best
achieved by the direct action of drthry people organized in groups and associations (Edwards
2009). Civil society, in this view, is a matter of charities, voluntary associations, ahelgelf
movements. It is an arena in which people can do things for themselves and meet the needs of
their fellow citizens. Here, freedom is not limited to individual choices in relation to markets,
but also realized in collective, voluntary efforts. Neighbours may form an association to provide
mutual security or to manage collective resources such as parcoeation facilities. Residents

of a town or a village may collect funds and volunteer labour for purposes that are public
insofar as they aim to advance a broader good than the sum of their selfish interdsts
example by providing food for the pagoor running a recycling program, or supporting a
government program. They may organize a social movement to try to persuade their fellow
citizens that it would be in the public interest to take better care of the environment, or reduce
poverty, or end a ar. Of course, other citizens may believe the public interest lies in building a
road, not recycling. In this view, the essence of freedom lies in the right of people to form such
selforganized efforts, with a presumption that where these are not in harynwith each other

they will at least each be limited by respect for the others.

The value of a public sphere rooted in civil society rests on three core claims:

1. There are matters of concern important to all citizens and to the organization of their
livestogether

2. Through dialogue, debate and cultural creativity citizens might identify good approaches
to these matters of public concern

3. States and other powerful organizations might be organized to serve the collective
interests of ordinary people the pulic ¢ rather than state power as such, purely
traditional values, or the personal interests of rulers and elites.
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These claims have become central to modern thinking about democracy and about politics,
culture, and society more generally.

The idea of theublic sphere was crucial to hopes for democracy. It connected civil society and
the state through the principle that public understanding could inform the design and
administration of state institutions to serve the interests of all citizens. Obviouslsetideals

are imperfectly realized, and some of these imperfections reflect tensions built into the very
starting points of civil society thinking. As Hegel (1821) suggested, civil society reflects a
struggle to reconcile individual seifterest with theachievement of an ethical community. And
while the ideal of the public sphere holds that all participants speak as equals, the reality is that
inequality and domination constantly distort collective communication.

Communication Rights:

Communication righd involve freedom of

opinionandexpressiondemocraticmediagovernancemedia ownershimnd media control,
participation in one's own culturdinguistic rightsrights to educationprivacy,assemble,

andseltdetermination. They are also relatégdclusion and exclusion, quality
andaccessibilitfo means of communication.

Communication
Rights and Responsibilities

Responsibilities

You have the responsibility to
treat others with respect.

You have the responsibility to
listen to the opinion of others.

You have the responsibility to
acknowledge and address the
needs of others.

You have the responsibility to
respect the limits and
boundaries of others.

15 -9



Communication rights can be seen as providing the conditions for the full exercise of freedom
of expression in a complex and mediated society in which power and control of rescanee
distributed very unevenly.

Freedom of expression is indeed at the heart of Communication rights. However, the advocacy
for Communication Rights goes further in thatieates the environment in which freedom of
expression may be fully consummatddhe level of society.

Communication rights are premised oommunicating the completion of an interaction
between people; it maintains that freedom to interact with others is ultimately about
generating aycle of communicatigrfrom which learningunderstanding and cooperation may
ensue. An initial approximation of the goal of Communication Rights is tihusecure the
generation of a considered, creative and respectful cycle of interaction between people and
groups in society, that in practice esrdes the right of all equally to have their ideas expressed,
heard, listened to, considered and responded to.

Enabling rights

Communication Rights draw on aspects of other key human right§ £ I Yy 1 Ay 3¢ 2 NJ ¢
rights - contained in the InternationaBill of Rights and supplementary treaties and legal
documents. For example:

¢! NARIAKG 2 LINIAOALIGS Ay 2ySQa 2gy 0Odz i
ethnic, religious or linguistic minorities;

1 A right to information regarding governance anuitters of public interest (freedom of
information);

91 Arright to the protection of the moral and material interests of authorship;

T ! NAIKG G2 2ySQa K2y2dzNJ FyR NBLMzil GA2y
A right to privacy;

1 A right to peaceful assemblyd association;

1 A right to free primary education and progressive -introduction of free secondary
education.

A dimension of each of these bears strongly on the process of communication in society (all
O2dz R 0S5 AinzEdionEoSriRdiacahd{tdtnmmicatiore 0 @ ¢ KSaS YAIKGE 065
f SOSt ¢ O02YYdzyAOFIGA2y NAIKGAD | 26SOSNE GKSe@
dimensions added-or example: the right to a diverse and independent media and to access to
media, has been recognized in \ars fora as diverse as the European Court of Human Rights,
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Supreme Court of Sri Lanka, the German Federal Constitutional Court, UNESCO, and Resolutions
of the Council of the European Union.

The promotion of communication rights attempts to strip away layef social, historical,
economic, and psychological barriers to communication, to reinforce an environment of mutual
respect, and to build the capacities of all in communication and interaction.

The added value of communication rights: This interpretatacd communication rights has a
number of implications as detailed below:

First, the whole set of communication rights yields something more than the sum of its parts
Communication rights bring together relevant dimensions from a set of component enabling
rights, and can be realized only through them. However, Communication rights can also be seen
asmeta rights which gives new and additional meaning to those enabling rights.

Second, the emergence of communication rights in practice is the creation lwhaecof
mutual respect and tolerance not just between individuals which hold these rights, but between
diverse communities and cultures, ethnic groups and national@iadéng for communication
rights at the same time endorses and supports the notind @alue of diversity.

Third, communication rights unavoidably implicate social processes and dynamics.
Communication rights by their very nature question whetbkecialstructures differentially
constrain and enable the capacity of different individualsd groups to communicate
effectively within societies. The concept of communication rights forces us to engage much
Y2NBE O2YLINBKSyaAirgSte GKS ALIANRG 2F aFNBSR?2
constraints on whole sections of society, and buidthe access and capacities of those who

are excluded.

Communication rights: Why Now?

2 Ke Aad AO0 OGKIFIG aO02YYdzyAOFGA2Y NARAIKGAE Fa
in the past? What justifies a movement at this time to attempt to enforce and deepen our
communication rights?

Communication rights have greatly grown in relege in the last decades, due to a number of
factors and trends in the sphere of global information and communications, including:

1. Corporate media dominance and media concentration;

2. Negative effects of media systems on identity/ies and culture/s;

3. Emergen§ 2F G O2LRNAIKGE NBIAYSAE FyR GKS SN
knowledge;
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4. Limitations of markedriven initiatives in telecommunications and ICTS;

5. Erosion of civil rights in the digital environment, especially poe&tl 9e.g., stronger
comprehensie and globaliframed and enforced frameworks for electronic
surveillance).

All of these concerns can be analysed and understood, and integral solutions designed, using
the concept of communication rights. Together, these dynamics hugely influence eaxrlbfst

the communication process in society. These trends can fundamentally shape the outcomes of
social communication and who benefits from it, through controlling the creation and ownership
of knowledge, the processes and media of dissemination and conwation, and its use to

solve political, economic, and social goals.

The imminent danger is that each moment in the cycle is becoming harnessed to the needs of
OFLAGIE YR GKS YIFENJ SO ¢KS dzf GAYFGS RIFEYy3aSNI
process is interrupted, the process of social learning becomes ever more feeble, and in the end
the process of creativity is transformed and reduced to shentn, unsustainable, generation

of profits for a small minority. Society may find itself havindually lost the capacity for
creativity, for an inclusive and equitable sharing of knowledge, for democratic participation in
political structures, for diverse cultural expression and expression of identity, even the capacity

to learn from past and prese generations.

6Communicationrights s & | O2y OSLIi | yR & LIN}YEA&AS LR
analyze and understand these dangers, and design integral solutions designed to tackle them

Folklore:

Folkloreis the expressive body otulture shared by a particular group of people; it
encompasses the traditions common to that culture, subculture or group. These irmlade
traditionssuch adales,proverbsandjokes. They includmaterial culture, ranging from
traditional building stles to handmade toys common to the group. Folklore also
includescustomary lore, the forms and rituals of celebrations such as Christmas and weddings,
folk dances and initiation rites. Each one of these, either singly or in combination, is considered
afolklore artefact.

Just as essential as the form, folklore ale~
encompasses the transmission of thes
artefacts from one region to another o,
from one generation to the next. Fog
folklore is not taught in a formal schod™¥%
curriculum or studied in théine ats. |
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Instead these traditions are passed along informally from one individual to another either
through verbal instruction or demonstration.

The academic study of folklore is calfetkloristics.

Transmissions a vital part of the folklore process. Witlit communicating these beliefs and
customs within the group over space and time, they would become cultural shards relegated to
cultural archaeologists. Thesalk artefactscontinue to be passed along informally, as a rule
anonymously and always in muyle variants. The folk group is not individualistic, it is
communitybased and nurtures its lore in community. "As new groups emerge, new folklore is
ONB I G§SRX adzNF Sot@piter pr@yaranelsh Qifrebtacanirast tchigh culture,
where any sing work of a named artist is protected by copyright law, folklore is a function of
shared identity within the social group.

The Folklore of Indisencompasses thiolkloreof the nation ofindiaand thelndian
subcontinent. India is an ethnically and redgsly diverse country. Given this diversity, it is
difficult to generalize widely about the folklore of India as a unit.

Although India is &lindu-majority country, with more than thredourths of the population
identifying themselves as Hindus, thererie single, unified, and allervading concept of
identity present in it. It is because of the flexible nature of Hinduism which allows various
heterogeneous traditions, numerous regional cultures and even different religions to grow and
flourish.Folk religionin Hinduism may explain the rationale behind local religious practices, and
contain locamythsthat explain the existence of local religious customs or the rituals. However,
folklore as currently understood goes beyond religious or supernatural beliefs and practices,
and compasses the entire body of social tradition whose chief vehicle of transmissi@h s
outside institutional channels.

Folklore of India comprises:

Folk art of India

Folktales of India

Indian folk heroes, villains, and tricksters
Cultural archetypes and icons
Traditional games of India

aprwdE

Traditional knowledge comprises the dynamic amdmplex understanding, skills and
LIKAf 232LKASE GKFEG FTNBE 3ISYSNIIGSR o6& LIS2LJ S¢
environment. It is important to integrate traditional knowledge in Disaster Risk Reduction,
particularly for areas that are facingcreasingdisasterrisksas a result of climate change.
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Artisans

Anartisanis askilled craft workewho makes or creates things bgndthat may
be functionalor strictlydecorative, for examplérniture, decorative
arts, sculpturesclothing,jewellery,food items, household items artdols or even mechanisms
such as the handmade clockwartovementof awatchmaker. Artisans practicecaaft and may
through experience andptitude reach the expressive levels of artist.

Artisans in India often come from the poorest levels of society and are frequently illiterate. It is
almost impossible for them to keep up with the times.

Adrarian Societies, Systems and Dynamics

Anagrarian society(or agricultural society) is any ety whose economy is based on
producing and maintainingropsandfarmland. Another way to define an agrarian society is by
seeing how much of a nation's total production isagriculture. In an agrarian society
cultivating the land is the primary sowmfwealth. Such a society may acknowledge other
means of livelihood and work habits but stresses the importance of agriculture and farming.
Agrarian societies have existed in various parts of the world as far back as 10,000 years ago and
continue to exis today. They have been the most common form of samionomic
organization for most of recorded human history.

Agrarianism most often refers to a social philosophy which values agrarian society as superior
to industrial society and stresses the superipriff a simpler rural life as opposed to the
complexity and chaos of urbanized, industrialized lifiethis view the farmer is idealized as self
sufficient and thus independent as opposed to the paid labourer who is vulnerable and
alienated in modern socitg. Moreover, Agrarianism usually links working the land with
morality and spiritualty and links urban life, capitalism, and technology with a loss of
independence and dignity while fostering vice and weakness. The agricultural community, with
its fellowshp of labour and cooperation, is thus the model society.
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Anagrarian systems the dynamic set of economic and technological factors that
affectagriculturalpractices. It is premised on the idea that different systems have developed
depending on thenatural and social conditions specific to a particular region. Political factors
also have a bearing on an agrarian system due to issues sulemda®wnershiplabor
organization and forms otultivation

Asfood securityhas become more important, mogtl due to the explosivpopulation
growthduring the 20th century, the efficiency of agrarian systems has come under
greaterreview.

Agricultural communication(or agricultural communications) is a field that focuses on
communication aboutagriculturerelated information among agricultural stakeholders and
between agricultural and neagricultural stakeholders. Agriculture is broadly defined in this
discipline to include not onlfarming but also foodfiber (e.g., cotton), animals, rural issues,

andnatural resources

Agricultral communication is done formally and informally dxyricultural extensiomand is
considered related tecience communicatiorHowever, it has evolved into its own professional
field.

By definition, agricultural communicators aseience communicators that deal exclusively with
the diverse, applied science and business that is agriculture. An agricultural communicator is
"expected to bring with him/her a level of specialized knowledge in the agricultural field that
typically is nbrequired of the mass communicator”.

Agricultural communication also addresses all subject areas related to the complex enterprises
of food, feed, fiber, renewable energy, natural resource management, rural development and
others, locally to globally. Fileermore, it spans all participants, from scientists to consumers
and all stages of those enterprises, from agricultural research and production to processing,
marketing, consumption, nutrition and health.

A growing market for agricultural journalists carbroadcasters led to the establishment of
agricultural journalism and agricultural communication academic disciplines.

m‘mh&%\
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The job market for agricultural communicators includes:

1 Farm broadcasting

1 Journalists and editors of agricultural/rural magazines aedspapers

Communication specialist @ublic relationgractitioner for agricultural commodity
organizations, businesses, nprofits

Sales representative for agricultural business

Science journalist

Landgrant universitycommunication specialist

Public elations or advertising for firms that specialize in or have agricultural clients

=
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Local Governance and Communicating Political Issues

The increasing influence of the media on society in general and on the behavior of politicians
and the functioning ofpolitical and administrative institutions specifically, is defined as a
LINE OSaa 2F WYSRAL (A Hafer 2089y Being 4n limydrtahd ind@4tor of ther n y
public agenda and the public mood, media attention is known to play an important role in
decisionY { Ay 3 LINRPOS&aasSad ! RYAYAAGNI G2NER YR LJkf
often considered to be important for enhancing democratic legitimacy. Vice versa, the media
provide a means to increase transparency and indirectly accourtjabyi reporting on
decisionmaking processes and policy outcomes. In addition, the media are actively used by
political and administrative institutions as outlets to inform the general public, and sometimes
to indirectly influence decisiomaking processe In the latter case, communication via the
media can be considered a political strategy.

The relationship between journalists and political actors is characterized by mutual dependence
(Cook, 2005; Davis, 2009; Robinson, 2000). In order to unravel theseelations, it is
important to contextualize and distinguish between different media types (newspapers, radio,

£
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television, social media) and government functionaries (administrators, politicians,
local/national/ stakeholders). In order to understand die influence on political and
administrative processes, knowledge on the actual mechanisms at play is key. This allows one
to answer questions like:

1. When and why do journalists and governmental functionaries respond to each other?

2. What instruments do tey employ to do so?

3. What are the consequences for the functioning of politics and the bureaucracy?

Four key themes to build a strong and enabling-sgstem for good governance in India:

1. Develop media as a key stakeholddndependent, inclusive and agsble news media
can have a tremendous impact on governance and accountability, by effectively playing
the roles of watchdog, agenesetter and gatekeeper.

2. Strengthen local governancelrue democracy calls for empowering local governments
and creating a wture that promotes direct citizen participation and engagement in
planning and development processebeyond the act of casting a vote every few years.

3. Advance womercentered leadershiy L YLINR @AY 3 62YSy Qa LI NI A
in governance struares has shown to lower corruption, improve policy outcomes, and
increase attention to urgent social issues

4. Leverage technologyTechnology can bring greater efficiency to government systems,
processes and interactions. Benefits to citizens inclint@eased convenience and
transparency in access to services, greater accountability, and avenues to expand the

citizen voice.
SOCIETY MEDIA
(Degree of structural > (Number and centrality
stability varies) of info function varies)
i \ / 1
AUDIENCE

(Degree of dependency on
media information varies)

|

EFFECTS
— | (Cognitive, Affective, Behavioral) | ==

Inclusion, Participation and Rural Community Engagement

Rural communicationis an interactive process in which information,okviedge and skills,
relevant for development are exchanged between farmers, extension/advisory services,
information providers and research either personally or through media such as radio, print and
Y2NB NBOSyidfe GKS ySg ALYRPANZIAAGY: [ §R/ ¢2Y¥d
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In this process all participants may be innovators, intermediaries and receivers of information
and knowledge. The aim is to put rural people in a position to have the necessary information
for informed decisiormaking and the relevant kdls to improve their livelihoods.
Communication in this context is therefore a nlbmear process with the content of data or
information.

Communication for Developmentis defined as the planned and systematic use of
communication, through intepersonalchannels, ICTs, audidsuals and mass media:

1. to collect and exchange information among all those concerned in planning a
development initiative with the aim of reaching a consensus on the development
problems being faced and the options for their solution.

2. to mobilize people for development actionna to assist in solving problems and
misunderstandings that may arise during development plan implementation.

3. to enhance the pedagogical and communication skills of development agents (at all
levels) so that they may have a more effective dialogue widirtaudience.

4. to apply communication technology to training and extension programmes, particularly
at the grassroots level, in order to improve their quality and impact.

Communication for Development is used for:

1. LIS2 LJ SQ&a LJ NI A OA LJ G Aizatbn, deyisormaRiggy andzyadticng Y 2
confidence building, for raising awareness, sharing knowledge and changing attitudes,
behaviour and lifestyles;

2. for improving learning and training and rapidly spreading information; to assist with
programme planningrad formulation; to foster the support of decisiemakers.

Communication for Development is based on the premise that successful rural development
calls for the conscious and active participation of the intended beneficiaries at every stage of
the developmeat process. Rural development cannot take place without changes in attitudes
and behavior among the people concerned.

In Communication for Development approaches, rural people are at the centre of any given
development initiative and view planners, devetoent workers, local authorities, farmers and
NHzNJ € LIS2LX S & aO02YYdzyAOlF A2y Sljdzrtaégsz Slc
concerted action.

Challenges to Rural Communication

The situation concerning communication in rural areas of developingtaes is characterized
by:

24



A dearth of information (absence of providers and of local communication content)
Conflicting messages (difficult to know what is relevant/correct information)

A fragmented market for information with many individual clieatsclient groups

Relatively few clients scattered over a large area

Structural transformations leading to constantly changing channels and content and a
lack of the necessary skills for communication

6. A lack of weldeveloped ICT infrastructure and low lévef ICT skills

a s wdhe

In rural areas, communication needs and available channels are facing tremendous changes
through structural transformations: subsistence oriented farming remains the basis for food
security especially in disadvantaged areas, while theeegeneral shift to move intermediate
farmers into marketriented production. Markebriented farmers need to stay competitive in

an increasingly global business environment. While agriculture remains the mainstay for rural
people, information and skillfor alternative livelihoods gain in importance, not only as an exit
strategy, but also for the increasing division of labour. Each of these groups of farmers has
specific communication needs and capacities for innovation, management and finance.
However, Gent/demand-oriented service provision for innovation, information, qualification
and local organizational development remains the key driver. Ongoing decentralisation of
government functions and services improve the prospects of local political decisaing.
These reform processes and their opportunities and consequences need to be communicated
properly to rural people. Lobbying by organized groups, as a form of communication to
politicians, becomes a necessary activity to voice rural interests. Ootltiez side, efforts to

close the information gap and, in particular, the digital divide in rural areas, have been
supported by the wider availability and accessibility of communication technologies and
infrastructures, like internet, rural radio and mabiphones.

m‘mh&%\
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2. DOCUMENTING AND COMMUNICATING RURAL SOCIAL CHANGE AND
FACILITATING COMMUNITY

Success Story

A success story can document impact of an intervention or a program over time and demonstrate the
value of program activities. When presented effectively, success stories can be a useful tool for
educating the stakeholders about the outcomes of the inteti@n and the results they are achieving.
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Recognizing the importance of success stories:

9SSy |a (KS LINPINrYQa OGAGAGASAE NS o0SAy3a O2yR
accomplishments of the program attainment along the way. Bigathe achievements as the program
progresses will ensure an advantageous position when policymakers or other stakeholders make
RSOAaA2ya GKIFIGO FFFSOG GKS LINPINFYD® ¢KS Y2NB SRdz
successes; the moredly they are to support the program.

Specific reasons for developing and sharing success stories may include

Capturing progress over time.

Educating decision makers about the impact of your program.

Demonstrating responsible use of resources to stakeéis.

{KFNAY3I a0Said LINI Odunadedpiograms.A 0 K 2 G KSNJ &A YAT |
Attracting new partners for collaboration.

® oo op

Choosing a program/activity to highlight
a. In choosing a program/activity to highlight, remember that most programs undergo varying

stages of capacity, maturity, and accomplishment.
b. When the program/activity is in its early stages, a description of the proposed activities and
the anticipated outcanes should be provided, partnerships that are created should be
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highlighted, important policy changes achieved as a result of the program should be
documented, and/or the population being served by the program should be illustrated.

c. Shortterm outcomes wien highlighting accomplishments in eastage activities should
be emphasized

d. As the program/activity advances, some promising stories and examples of early changes
should be shared, and long term outcomes should also be shared when achieved.

e. Preliminarydata from the program that show progress should be shared. E.g. to what
extent your program is reaching or serving a specific population.

Reaching various audiences through your success story

Audience profile

Before writing the story, consider the primary audience(s). You may identify multiple audiences

for the success story and should recognize that their needs, interests, or concerns may differ
FNRBY GKS LINPAINIYQaAa FYR YIFe @INE FNBY | dZRASYyC
a. Whatis important to them?

b. What do they care about?

c. What type of outcomes will be meaningful to them?

d

. How will they use your success story?

Template for a success story
When developing your story incorporate the following sections, using the critergal [Istlow
for guidance:
a. Title
a. Capture the overall message of the story.
b. Include an action verb.
c. / FLIIdzZNE GKS NBFRSNRa dGaSydArzyo
b. Problem Overview/Challenge
a. 5SAa0NAOGS GKS LINRPofSY 0SAy3a I RRNBaaSR |
b. Use data to frame the problem, inclum health burden and economic costs.
c. Specify the affected population(s).
c. Program/Activity Description/Response
a. ldentify who was involved, including your partners.
b. Describe the program/activity that was implemented, including where and when
it took place ad how it addressed the problem.
c. lIdentify the target audience of the program/activity.
d. Describe how the progress of the program/activity was evaluated.
e. State how support contributed to the program/activity
d. Program/Activity Outcomes/Learning
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a. ldentify the shortterm or intermediate outcomes that demonstrate how the
program/activity addressed the problem (e.g., change in policy, use of resources,
change in villagéevel practices, establishment of additional funding).

b. Provide a conclusion to the success gttihat avoids using broad, sweeping
statements.

e. Additional Information

a. Make sure to include the following:

i. Name of the agency.

ii. Name and credentials of program contact.

lii. Address, email address, and telephone numbers.

iv. hNBFYATIFGA2yQa va®ble)aAGS F RRNBaa oAT

v. Any other supporting materials, such as testimonials, quotes from
partners/participants, samples of materials produced, press releases,
promotional materials, project photos, video/audio clips, etc.

Remember: The type of outcomes achieved Ipr@yram may vary depending on the stage and
YFEGdzNRGE 2F GKS LINRPINIXYP® {2YSGAYSa I &adz00S4az:
or enhancing your story as new information and outcome data become available.

Style Guide

a.

Sa ™o

Keep paragraphs shartno more than three to four sentences.

b. Keep story to no more than two pages (simple & concise).
C.
d ! @2AR dzZaAy3 LI aarA@S @2A0S 6SPIPE QOSINIRI A

Stick to the facts. Do not interject an opinion unless you attribute it to someone.

LI NIY SN LINPYARSR . UGUNIXAYyAy3Iaodeovs FyR 0S5 (
sentence.

Include direct quotes if they strengthen the story.

Limit use of acronyms. If you use acronyms, spell them out on first mention.

Use plain language.

|l 2AR 2FNH2y® wSIRSNAR 2Fi0Sy a{iALl 20SNJ (SN
meaning from the rest of the sentence.

Some Examples of Success Stories:

a.

Stories from Villages:

1 .Climate Smart Village : Watershed Management Approach

A pool ofclimatesmart agricultural practices equips farmers in the mining belt of Karnataka, India, to
rehabilitate their ecosystem and earn up to 12927% better crop yields even in uncertain weather.
(ICRISAT initiative)
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Rehabilitating ecosystems and building resilience of farming
communities

New teibosds

2 .A sustainable model for village #ation:

G. Medapaduwillage Gram Panchayat (GP) in East Godavari District scenario is completely different on sanitation. The village
is not depended on sanitation schemes; it is only following the dreams of Gandhi from the past 8 years and commetely O
Defecation Free (ODF) village as well as with 100% sanitation facilities.
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*The future of India liss in its vilages and the scd of India lives nits viwn llxlby Gandhiji After 70 yoars
cftha indepsndence also we are urable to achiave the droam is mors imp

than indspendance®.In npm of huge rumber of of saritation whnm- am unable to provida basic sanikation
faciitios i in null aras. But hﬂu this villge scenaric is completay differsnt on sanitation. Tha villags is
net d d on its coly ool the dreams of Gandhi from the past 8 years and
mmpllodyq:an Datecation Free (OOF) vilags as ‘well a5 with 100% saritation faciltics and & is none olher
than but a vilage caled G. Madapadu Gram Panchayat [GF) in East Godavari District.

Highlights of G. Medapadu:

.

JWaterAid «  Popaion w1
. Houschclds: 1876
. Teilets constructed undar- SEM: 85
. Toilets constructed undar-NBA: 502
. Individual cum community sanitary toikets: 235
. Spacial committses for OOF moritoring
. OOF places are income genemting sources
. Plastio bar/ SLWM process/ Menstrual hygiene management. Eto
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